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Abstract

The objectives of this study were 1) to examine types of souvenirs sold in
Buriram Province, and 2) to examine value of souvenirs sold in Buriram Province. The
populations used in this study were 85 souvenir shops along travel routes in 23
districts of Buriram and 400 tourists who visited the travel routes categorized into 3
groups: 1) 200 Thai tourists who lived in Buriram, 2) 100 Thai tourists who lived in
other provinces, and 3) 100 foreign tourists. Statistics used was percentage. The
results showed that most souvenir shops sold edible souvenirs and earmned less than
50,000 baht per month. The customers purchased 2-5 pieces per a visit. The best-
selling period was during festivals and holidays which the souvenir shops earned
4,001 - 6,000 baht. They earned 501-1,000 baht per day on Monday to Friday and
1,501 - 2,500 baht per day on weekends. During football matches, they earned less
than 2,000 baht per day. During motor racing, they earned 4,001 - 6,000 baht per
day. Distribution channels were selling at the shops and selling via social media using
fan page. The customers knew the shops from people in the area. They were in the
age range of 20-30 years old and repurchased souvenirs 1-2 times. The purchasing
type was a family shopping. In the future, the entrepreneurs want to develop new

products.



In terms of Thai tourists who lived in Buriram and responded to the
questionnaire, they were female (50.5%) and male (49.5%). Most of them were in the
age range of 41-50 years old (34.5%) and worked as government officers (26.0%) with
a monthly salary of 10,001-15,000 baht (30.5%). They travelled with their family
(55.5%), visited Buriram over 6 times (69.5%), and stayed in Buriram for 1day for each
visit (43.0%). The average expense of each travel per person per day was 1,001-1,500
baht (32.0%). The reason for visiting Buriram was to watch sports and to play sports
(14.5%). Most of the tourists purchased souvenirs (99%), purchased edible and
inedible souvenirs (53.0%). They purchased both edible and inedible souvenirs for
themselves (49.0%), knew the shops from people who lived in the area (51.5%), and
purchased the souvenirs from the souvenir shops (69.0%). The most popular edible
souvenir was meatballs (17.0%). Price of the edible souvenirs was considered the
reason for purchase (28.0%). The most popular inedible souvenir was soccer jerseys
(Buriram United) (24.5%). Price of the inedible souvenirs was considered the reason
for purchase (28.0%). Most of the tourists purchased the souvenirs which reflected
uniqueness of Buriram (87.5%) and its popularity and reputation (41.0%).

In terms of Thai tourists who lived in other provinces and responded to the
questionnaire, they were male (68.0%) and female (32.0%). Most of them were in the
age range of 20-30 years old (48.0%), worked in private companies (31.0%) with a
monthly salary of over 30,001 baht (22.0%). They were from Bangkok (19.0%),
travelled with friends (36.0%), and used to visit Buriram (71.0%). Some of them
visited Buriram for the first time (34.0%) and stayed in Buriram for 2 days for each
visit (57.0%). The average expense of each travel per person per day was 1,501-2,000
baht (18.0%). The reason for visiting Buriram was to watch sports and to play sports
(51.0%). Most of the tourists purchased edible and inedible souvenirs (85.0%):
purchased edible souvenirs (49.0%). They purchased both edible and inedible
souvenirs for themselves and for others (53.0%), knew the shops from people who
lived in the area (36.0%), and purchased the souvenirs from the souvenir shops
(60.0%). The most popular edible souvenir was meatballs (18.0%). Price of the edible
souvenirs was considered the reason for purchase (28.0%). The most popular

inedible souvenir was soccer jerseys (Buriram United) (38.0%). Price of the inedible



souvenirs was considered the reason for purchase (34.0%). Most of the tourists
purchased the souvenirs which reflected uniqueness of Buriram (87.5%) and its
popularity and reputation (41.0%).

In terms of foreign tourists who visited Buriram and responded to the
questionnaire, they were male (72.0%) and female (28.0%). Most of them were in the
age range of 31-40 years old (53.0%) and worked as government employees (30.0%)
with a monthly salary of over 30,001 baht (40.0%). Most of them travelled with their
family (42.0%), visited Buriram for the first time and for 2-3 times (29.0%), and stayed
in Buriram for over 4 days for each visit (51.0%). The average expense of each travel
per person per day was over 5,001 baht (30.0%). Most of them came Buriram to visit
relatives and friends (28.0%) and purchased souvenirs (78.0%): purchased edible and
inedible souvenirs (47.0%). They purchased both edible and inedible souvenirs for
themselves and for others (42.0%), knew the shops from online sources (40.0%), and
purchased the souvenirs from the souvenir shops (32.0%). The most popular edible
souvenir was grilled chicken (23.0%). Price of the edible products was considered the
reason for purchase (28.0%). The most popular inedible souvenir was soccer jerseys
(Buriram United) (46.0%). Price of the inedible souvenirs was considered the reason
for purchase (26.0%). Most foreign tourists purchased the souvenirs which reflected

uniqueness of Buriram (82.0%) and its identity (36.0%).

Keywords: souvenir business, souvenirs, product value
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